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Dr. Cooper holds a Ph.D. from Yale University and is a former Yale University and Fulbright
Fellow. He is Director of Research at the Consumer Federation of America where he has
responsibility for energy, telecommunications, and economic policy analysis. Dr. Cooper is a
Fellow at the Stanford Law School Center for Internet and Society, and a Fellow at The Donald
McGannon Communications Center of Fordham University.

He is the author of five books — Open Architecture as Communications Policy (Center for
Internet and Society, 2004), Media Ownership and Democracy in the Digital Information Age:
Promoting Diversity with First Amendment Principles and Market Structure Analysis (Center for
Internet and Society, 2003), Cable Mergers and Monopolies: Market Power in Digital Media and
Communications Networks (Economic Policy Institute, 2002), Equity and Energy (Westview,
1983), The Transformation of Egypt (Johns Hopkins, 1982).

He has published numerous chapters in edited works and journal articles including

Energy policy: “Too Much Deregulation or Not Enough,” Natural Gas and Electricity, June 2005;
“Real Energy Crisis is $200 Billion Natural Gas Price Increase,” Natural Gas and Electricity,
August 2004; “Regulators Should Regain Control to Prevent Abuses During Scarcity,” Natural/
Gas, August 2003; “Recognizing the Limits of Markets, Rediscovering Public Interest in Utilities,”
in Robert E. Willett (ed), Electric and Natural Gas Business.: Understanding It! (Houston:
Financial Communications: 2003); “Economics of Power: Heading for the Exits, Deregulated
Electricity Markets Not Working Well,” Natural Gas, 19:5, December 2002; “An Economic
Explanation of Why the West and South Want to Avoid Being Infected by FERC’s SMD and Why
Market Monitoring is Not an Effective Cure for the Disease,” SMD Market Metrics Conference,
Federal Energy Regulatory Commission, October 2, 2002; “Back To Basics In Analyzing The
Failure Of Electricity Restructuring: Accepting The Limits Of Markets,” paper presented at
Energy Markets in Turmolil, Institute for Regulatory Policy Studies lllinois State University,
Normal, 1ll., May 17, 2001; "Protecting the Public Interest in the Transition to Competition in
New York Industries,” The Electric Utility Industry in Transition (New York: Public Utilities
Reports, Inc. & the New York State Energy Research and Development Authority, 1994).

Media: “When Law and Social Science Go Hand in Glove: Usage and Importance of Local and
National News Sources, Critical Questions and Answers for Media Market Analysis,” forthcoming
in Media Diversity and Localism. Meaning and Metrics, Philip Napoli, Ed. (Lawrence Erlbaum)
Telecommunications Policy Research Conference; “Building A Progressive Media And
Communications Sector,” forthcoming In News Incorporated: Corporate Media Ownership And
Its Threat To Democracy, Elliot Cohen, Ed. Prometheus Books “Hyper-Commercialism In The
Media: The Threat To Journalism And Democratic Discourse,” forthcoming In Converging Media,
Diverging Politics: A Political Economy Of News In The United States And Canada, Snyder-
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Gasher-Compton-Eds. Lexington Books) “Reclaiming The First Amendment: Legal, Factual And
Analytic Support For Limits On Media Ownership,” forthcoming in 7he Future of Medla, Robert
McChesney, Ed., Seven Stories Press; “Limits on Media Ownership are Essential,” Television
Quarterly, Spring Summer 2004

Telecommunications and digital society issues: (“Open Communications Platforms: Cornerstone
Of Innovation And Demacratic Discourse In The Internet Age, The Journal of
Telecommunications and High Technology Law, 2003; “Inequality in Digital Society,” Cardozo
Arts and Entertainment Law Journal, 2002; “The Digital Divide Confronts the
Telecommunications Act of 1996: Economic Reality versus Public Policy,” in B.M. Compaine
(Ed.). The Digital Divide Cambridge: MIT, 2001); “Antitrust as Consumer Protection in the New
Economy: Lessons From the Microsoft Case,” Hasting Law Journal, April 2001; and “Open
Access to the Broadband Internet,” University of Colorado Law Review, Fall 2000).

He has provided expert testimony in over 250 cases for public interest clients including
Attorneys General, People’s Counsels, and citizen interveners before state and federal agencies,
courts and legislators in almost four dozen jurisdictions in the U.S. and Canada.



